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Please refer to the Geelong Major Events (GME) Funding Application Guidelines.

All applications to GME must be made in this format. These forms may not be varied, and all items must be fully addressed prior to consideration by GME. 

The GME contact is Sharon Cockerell,  Executive Officer to GME. 

Email scockerell@geelongcity.vic.gov.au
Telephone: (03) 5272 4802 or Facsimile: (03) 5272 4697
	Name of organisation delivering the event:
	

	Contact person for the organisation: 


	

	Mailing address of organisation:

Fax Number of the organisation:
	

	Telephone number of the organisation:
	

	E-mail and web address of the organisation:
	

	Incorporation Registration number of the organisation:
	

	Australian Business Number (ABN) of the organisation:

	
	
	
	
	
	
	
	
	
	
	

	Please identify your GST Tax status:
	· Registered for the GST

	
	· Not registered for the GST

	Title of the event:
	

	Date and brief description of the event:
	

	Total anticipated GME Contribution:
	$


Information privacy

The information being collected on this form will be used by Geelong Major Events to determine an appropriate level of funding and may be disclosed to the general public (excluding the detailed event budget to be submitted in accordance with Section 4 of the application).
SECTION 1: 

BACKGROUND OF THE ORGANISATION:

History of the organisation:

Details of key personnel and their responsibilities for the event:

	NAME:
	RESPONSIBILITY:

	
	

	
	

	
	

	
	

	
	


Total number of paid staff:

Outline of event management experience of the organisation and the key personnel:

	Frequency of the event (eg. annual, biennial):
	

	Venue for the event:
	

	Duration of the event (eg. hours, days):
	


History of the event, including number of participants and spectators:

Please detail previous funding provided by the City of Greater Geelong in the past three years:

	COUNCIL DEPARTMENT:
	AMOUNT:
	YEAR:

	
	$
	

	
	$
	

	
	$
	

	
	$
	

	
	$
	

	
	$
	


Please detail funding received from other sources:

	NAME OF SOURCE:
	AMOUNT:
	YEAR:

	
	$
	

	
	$
	

	
	$
	

	
	$
	

	
	$
	

	
	$
	

	
	$
	

	
	$
	

	
	$
	

	
	$
	

	
	$
	

	
	$
	

	
	$
	


SECTION 2: 

BACKGROUND TO THE PROPOSED EVENT:

What is the aim of the event?

Outline the event program:

Outline the unique features of the event:

Overview of management arrangements for the event:

Is the event sanctioned or recognised by any official body:

Future of the event:

SECTION 3: 

EVENT CRITERIA

The following four key event criteria are used to assist the assessment of each application:

A. Economic impact

B. Social benefit

C. Environmental impact

D. Strategic benefit

A.  ECONOMIC IMPACT

Participants / Spectators

	Estimated number of participants involved in the event:
	people

	Estimated number of spectators involved in the event:
	people


Estimated ‘source’ of participants and spectators:

	
	INTERNATIONAL
	INTERSTATE
	INTRASTATE
	LOCAL
	TOTAL

	Participants:
	
	
	
	
	

	Spectators:
	
	
	
	
	

	Total:
	
	
	
	
	


Please attach evidence of past attendance figures for participants and spectators.

Medium-term Tourism Impacts

Provide an indication of the percentage of non-local participants and spectators expected to stay in paid accommodation within the region.  ______%

Event Spend (Local // Non-local)

Event organiser expenditure can be taken directly from the event budget (to be provided as an attachment – see section 4). Expenditure needs to be separated into the amount spent within the Geelong region (local) and the amount spent outside of the region (non local). This should include the event’s marketing spend (including advertising).

One method of estimating your local / non-local spend is to list all your suppliers, how much you plan to spend with them and note whether they are based in the Geelong region or elsewhere.

If your application is successful, one of the conditions of the funding agreement will be to (after the event) provide a full list of suppliers used and actual spend with each supplier.

	Total event expenditure – local:
	$

	Total event expenditure – non-local:
	$


Marketing and Advertising Schedule - local

Please provide a detailed schedule of marketing and advertising activities to be carried out within the local region:

	DATE ANTICIPATED
	MEDIA
	ACTIVITY
	COST ESTIMATE
	IN KIND CONTRIBUTION & VALUE

	Eg. 4 - 15 Dec
	Radio – specify broadcaster
	On air spots x 30
	$
	Eg. Broadcaster to contribute further 30 spots valued at $

	Eg. 6-15 Dec
	Print – specify publication, newspaper
	Display ads x 5
	$
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	


Marketing and Advertising Schedule – non-local

Please provide a detailed schedule of non-local marketing and advertising activities to be carried (that is to activities to promote the event outside the region):

	DATE ANTICIPATED
	MEDIA
	ACTIVITY
	COST ESTIMATE
	IN KIND CONTRIBUTION & VALUE

	Eg. 4 - 15 Dec
	Radio – specify broadcaster
	On air spots x 30
	$
	Eg. Broadcaster to contribute further 30 spots valued at $

	Eg. 6-15 Dec
	Print – specify publication, newspaper
	Display ads x 5
	$
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	


Please provide any additional information relating to media coverage (excluding direct advertising), such as proposed television coverage. For example, specify regional or national coverage, network, time and date of broadcast if known. If this event has been broadcast previously please provide viewing figures if available.

B.  SOCIAL BENEFIT
Describe the opportunities for community participation in the event:

Will the event contribute to community health and wellbeing? If yes briefly describe how.

Will the event contribute to community cohesiveness? If yes briefly describe how.

Will the event make a cultural contribution to the community? If yes briefly describe how.

C.  ENVIRONMENTAL IMPACT

Briefly outline how you intend to manage the environmental impact of your event. This may include elements from your Traffic Management Plan, Occupational Health & Safety Plan, Waste Management Plan and Risk Assessment. Factors to consider will include waste management, noise levels, pollution, impact on community infrastructure etc. Also identify any environmental benefits arising from the event.

D.  STRATEGIC BENEFIT

Calendar fit – How does the timing of the event fit within the City’s event calendar and is there potential to meet event expansion in the region?

Brand / intellectual property ownership – To what extent is the event recognised and branded as a Geelong event? How easily could the event be relocated to non-Geelong areas?

Use of infrastructure – Does the event enhance the use of an existing community asset?

Event’s capacity for sustainable growth – Briefly, what is the potential for the event to sustain continued growth, expansion and value?

SECTION 4: 

EVENT BUDGET OUTLINE:

Please attach your event budget including income from GME and other sources, estimated expenditure and any in kind assistance required from the City of Greater Geelong.

SECTION 5: 

CITY OF GREATER GEELONG RECOGNITION

The City of Greater Geelong expects benefits and recognition for the funding it provides. Benefits should be commensurate with the level of funding provided, and relative to the contributions (and recognition) of other sponsors. Examples of recognition may include sponsor signage at the event, branding presence on marketing products/advertising/radio etc as well as opportunities for councillor participation in official functions and hospitality opportunities.


Briefly outline the recognition your event can offer to the City of Greater Geelong:

SECTION 6: 

POST-EVENT EVALUATION

If your funding application is successful, a funding agreement will be signed by your organisation before the contribution is paid. Funding is usually paid in instalments, the final instalment being paid after the event has been conducted and the post-event evaluation completed. GME requires that a post-event evaluation take place to ensure that we all learn from the events staged in the municipality. Post-event evaluation enables GME to confirm that the event provides the anticipated benefits to the region and is essential – particularly if your organisation plans to apply for future support.

Briefly outline how you plan to measure the success of your event. A mix of quantitative and qualitative methods is recommended with an incorporated measure to identify future improvements. Examples may include gate takings, audited reports, media exposure or audience surveys.
Confidentiality

Meetings of Geelong Major Events are open to the public and it is normally a requirement that copies of funding applications submitted are made available to any public in attendance at meetings. The detailed event budget (which is to be submitted in accordance with Section 4 of the application) will be treated as Commercial in Confidence and will not be distributed to the public attending the meeting. The budget will however be circulated to members of Geelong Major Events and relevant City of Greater Geelong officers to assist in the determination of an appropriate level of funding.

Authorisation:

I affirm, on behalf of the applicant organisation, that any funds provided by the City of Greater Geelong will be expended:

· In accordance with the Geelong Major Events Guidelines and Funding Agreement

· As outlined in this application

· In accordance with applicable laws, local laws and regulations.

GME reserves the right to request additional information.

	NAME OF CONTACT PERSON:
	

	NAME OF THE ORGANISATION:
	

	POSITION WITHIN THE ORGANISATION:
	

	SIGNATURE:
	

	DATE:
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